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trends such as the digital revolution and CRM, it hopes to drive
up quality still further. CCC has
embraced traditional advertising

In the case of Polish billionaire Dariusz Milek, it is not so much
clothes that make the man but shoes. The owner of leading European
footwear manufacturer and retailer CCC S.A. was named the fourthwealthiest man in Poland by Forbes Magazine in 2016, thanks primarily to the phenomenal success of his shoe company. With close to
900 stores in 16 countries, the company generated sales of 800 million EUR in 2016 from the sale of its own-branded footwear as well
as fashion and sports shoes from leading international brands. In the
spirit of continuous expansion, it has set its sights even higher.

channels such as TV and radio,
print, and billboard advertising but
is also embracing the possibilities
afforded by new developments
such as online advertising, social
media and product placement.
“An innovative approach and
future-oriented attitude are what
have brought us such a strong position so far,” says Mr. Czyczerski.
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Following its succesful IPO in 2004,
CCC used the capital raised to invest
in a state-of-the-art
automated logistics
warehouse

of sales space is projected to be
added by the end of this year in
order to achieve a growth target of

Elegant leather pumps for special occasions are part of the range

www.european-business.com

www.european-business.com

business

EUROPEAN

EUROPEAN

business

28%. “In the next three years, we

