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Interview with Philippe Borckenstein-Quirini, Managing Director 

of Thermalquelle Loipersdorf Gesellschaft m.b.H. & Co. KG

Taking the waters for health 
and enjoyment
With temperatures soaring, outdoor water facilities such as lidos and open air water parks 
are filling up with people looking to cool off. Few of them, however, manage to attract guests 
all year round to truly take advantage of all they have to offer. This is not the case for the 
thermal baths and leisure pool complex in Loipersdorf, in the Styria region of Austria. Op-
erated by Thermalquelle Loipersdorf Gesellschaft m.b.H. & Co. KG, the popular resort has 
recently redesigned its branding and concept to widen its appeal to a broader audience and 
ensure that it attracts guests during the low season as well as at the height of summer.

The new approach coincides with 

the appointment at the beginning 

of this year of Philippe Borcken-

stein-Quirini as Managing Director. 

He is hugely experienced in the 

tourism sector, having worked vari-

ously in London, Oman, Switzer-

land and Germany for top hotels 

and attractions. “My background is 

ideal for this job and, after spend-

ing so many years abroad, I was 

very pleased to be coming home,” 

says Mr. Borckenstein-Quirini. 

“The project we have started is a 

big challenge. We are the biggest 

tourist attraction here in the region, 

a magnet for visitors from else-

where in Austria and beyond.”

The Loipersdorf thermal baths are 

the largest in Europe but a rela-

tively recent addition to the tradi-

tion of bathing in thermal springs 

for their health-giving benefits. 

“Loipersdorf was a centre for ag-

riculture with no tourist industry 

to speak of until 1972,” explains 

Mr. Borckenstein-Quirini. “It has 

quite an interesting history. In the 

early 1970s, a petroleum company 

decided to drill an exploratory hole  

here, hoping to strike it rich with oil 

or gas. Instead, they struck hot wa-

ter and gave up the well. In 1975 

a company was founded to exploit 

the waters rising from the thermal 

spring. This year we are celebrat-

ing the 40th anniversary of the 

opening of the thermal baths and 

the establishment of Loipersdorf as 

a tourism destination.”  

The orginal therapeutic thermal 

baths, health sauna and spa 

opened to the public in 1978. A 

leisure pool complex and water 

park was added a few years later. It 

was felt that health and fun should 

go hand in hand. However, the fun 

was shortlived as a fire destroyed 

large parts of the complex in 1983, 

causing 155 million EUR of dam-

age. Two years later, with the sup-

port of local actors and the state 

of Styria, the thermal baths arose 

from the ashes, bigger and better 

than before, as a thermal spa re-

sort offering a range of services to 

a broad target audience. “It is this 

diversity that I have been brought 

in to integrate and bring the dif-

ferent sides of the business better 

into a united whole,” says Mr. 

Borckenstein-Quirini. “We have 

also tried to bind the hotel more 

strongly into the local region and 

the other fantastic leisure activities 

that can be enjoyed here.” 

The first job that was undertaken 

under the new head was a com-

plete rebranding of the thermal 

spa and water park, and the 

implementation of a new sales 

approach. The nearby hotel Das 

Sonnreich had already been taken 

over 18 months before, and this al-

lowed the sales team to put togeth-

er spa packages complete with 

accommodation, as well as attract 

conference business. “We have 

taken a much more proactive sales 

approach in the past six months 

and have had a number of suc-

cesses,” says Mr. Borckenstein-

Quirini. “Severall first division foot-

ball teams have chosen us as the 

base for their training camps, and 

conference bookings are up.” A 

pattern of largely business guests 

during the week and leisure guests 

and families at the weekends has 

become established. The big ad-

vantage of the thermal baths and 

adjacent water park is its size and 

therefore its ability to specialize in 

different groups. However, it is still 

keen on expanding the facilities 

on offer and making them even 

more attractive to guests. “We are 

of course a seasonal business,” 

states Mr. Borckenstein-Quirini. 

“But even when the weather is 

sub-optimal, there is plenty for 

guests to enjoy – and no one will 

ever be cold in our water.” 

Children’s entertainment and a 

kindergarten and creche for the 

very smallest ones means that 

parents can enjoy all the relaxa-

tion they need. “We are actively 

seeking out a younger clientele 

in the hope that we will be mak-

ing lifelong customers,” says Mr. 

Borckenstein-Quirini. “Childhood 

holidays are among the strongest 

memories we have, and people 

often return to the places where 

they spent the best times of the 

lives. It is our job to make their stay 

a memorable one.”

The spa currently employs 300 

people and welcomes 600,000 

guests to enjoy its facilities each 

year. Around 10% come from 

abroad, mostly from Germany, Italy 

and Switzerland. “Our goal for the 

coming years is not simply growth 

but improving quality,” says Mr. 

Borckenstein-Quirini. “I believe 

that the quality of the location and 

the service will be the deciding 

factors determining where people 

spend their holiday time in the fu-

ture. That is why pushing through 

a joined-up agenda that links our 

facilities with the advantages of the 

wider region will be the key to the 

success of the spa in the future.”

The nearby hotel Das Sonnreich was acquired by 
the thermal spa 18 months ago

The Schaffelbad wellness area Having fun in the waterpark is a healthy way to 
boost endorphins

Relaxing in the salt grotto does wonders for the skin

The thermal spa offers many ways to enjoy the health-giving 
properties of natural thermal water

We are the biggest tourist attraction here in the region, a 
magnet for visitors from elsewhere in Austria and beyond.

I believe that the quality of the location and the service will 
be the deciding factors determining where people spend 

their holiday time in the future.
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