Interview with Philippe Borckenstein-Quirini, Managing Director
of Thermalquelle Loipersdorf Gesellschaft m.b.H. & Co. KG

Taking the waters for health
and enjoyment
With temperatures soaring, outdoor water facilities such as lidos and open air water parks
are filling up with people looking to cool off. Few of them, however, manage to attract guests
all year round to truly take advantage of all they have to offer. This is not the case for the
thermal baths and leisure pool complex in Loipersdorf, in the Styria region of Austria. Operated by Thermalquelle Loipersdorf Gesellschaft m.b.H. & Co. KG, the popular resort has
recently redesigned its branding and concept to widen its appeal to a broader audience and
ensure that it attracts guests during the low season as well as at the height of summer.
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